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WELCOME  TO  HERBAL I FE  NUTR IT ION

A  GLOBAL 
NUTRITION 
COMPANY
  
S ince  1980,  we have  been on  a  miss ion  to  improve  nu t r i t iona l  hab i t s  a round the  wor ld  w i th  great-t as t ing, 

sc ience-backed nu t r i t ion  produc t s  that  he lp  peop le  get  the  r igh t  ba lance  o f  hea l thy  nu t r i t ion.  We of fe r 

a  fu l l  l ine  o f  great-t as t ing  nu t r i t ion  produc t s  that  can  be  cus tomized  to  meet  ind iv idua l  needs  and he lp 

consumers  achieve  the i r  un ique  hea l th  and  wel lness  goa ls .  We cater  to  a  var ie t y  o f  da i l y  nu t r i t iona l 

needs,  o f fe r ing  cho ices  to  consumers  in  over  90 count r ies .

Our  produc t s  a re  ava i lab le  exc lus i ve l y  through educated  and t ra ined  Herba l i fe  Nu t r i t ion  d is t r ibu to rs  who 

prov ide  comprehens ive  and  persona l i zed  so lu t ions  to  the i r  cus tomers’  nu t r i t ion  and  wel lness  goa ls . 

D is t r ibu to rs  a re  independent  en t repreneurs  who se t  up  the i r  own bus inesses  and  dec ide  when and where 

they  work  and  do  so  on  the i r  own terms. 

By  improv ing  peop le’s  nu t r i t ion  hab i t s  and  prov id ing  h igh-qua l i t y  p roduc t s  and  economic  oppor tun i t ies , 

we’re  mak ing  a  pos i t i ve  impac t  in  communi t ies  a round the  wor ld .

Improving the nutritional habits of the 
world has never been more critical.   
We’re making a lasting difference in 
the lives of millions of people seeking a 
healthier lifestyle, a sense of community, 
and a proven business opportunity.”

John Agwunobi
Chairman and Chief Executive Officer
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We know that nutrition is personal. 
That’s why Herbalife Nutrition distributors  
offer choices to their customers to meet their 
unique health and wellness goals with 
a personalized nutrition experience. ”

Dr. Kent Bradley
Chief Health and Nutrition Officer

1.9 BILLION 

OU R  PR ODU C T S

HERBALIFE 
NUTRITION IS THE 

BRAND IN  
THE WORLD  

IN MEAL REPLACEMENTS*
#1

SERVINGS OF PROTEIN SHAKES  
SOLD WORLDWIDE IN 2020

Our  produc t s  a re  h igh-qua l i t y  and  backed by  sc ience.  These  produc t s  inc lude  meal  rep lacement  pro te in 

shakes,  pro te in  bars ,  teas,  a loes,  nu t r i t iona l  supp lements ,  spor t s  hydrat ion  and  ou ter  nu t r i t ion  produc t s .

Many  o f  our  produc t s  conta in  p lan t-based pro te in  der i ved  f rom soy,  inc lud ing  the  major i t y  o f  fo rmulat ions 

o f  our  f lagship  produc t ,  Formula  1  Hea l thy  Mea l  Rep lacement  Shake.  Th is  sus ta inab le  p lan t-based pro te in 

requi res  less  land  and water  and  emi t s  less  carbon  than  an imal-based pro te in.  To  prov ide  add i t iona l 

cho ice  to  consumers,  we a lso  o f fe r  a l te rnat i ve  p lan t-based pro te ins  inc lud ing  pea,  r i ce,  qu inoa,  and  more.

Our  g loba l  nu t r i t ion  ph i losophy  is  based  on  ba lanced nu t r i t ion,  lead ing  a  hea l thy,  ac t i ve  l i fe  and  fo l low ing 

a  persona l i zed  program wi th  the  he lp  o f  an  educated  and t ra ined  d is t r ibu to r.  Th is  ph i losophy  is  he lp ing  to 

improve  the  nu t r i t iona l  hab i t s  o f  the  wor ld  –  one  person  at  a  t ime.

Source: Euromonitor International Limited; per Consumer 
Health 2021ed, meal replacement category definition;  
% RSP share GBO, 2020 data
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O U R  RE S U LT S-DRI V EN  EN T REPRENEU RS 

We provide education and training to 
our entrepreneurial distributors, who 
then provide a supportive community 
and personalized nutrition and fitness 
plans to their customers. Why? Because 
they don’t just sell products, they help 
people achieve results.”

John DeSimone
President

Here’s  how i t  works:  Our  d is t r ibu to rs  buy  produc t s  a t  a  d iscount  and  se l l  them at  a 

pro f i t .  A s  they  become more  exper ienced,  they  bu i ld  the i r  own sa les  teams,  earn ing 

a  commiss ion  on  the i r  t ransac t ions.  S imi la r  to  work ing  w i th  a  cus tomer,  they  coach 

the i r  teams us ing  Herba l i fe  Nu t r i t ion  bus iness  too ls  to  bu i ld  a  sus ta inab le  bus iness. 

And Herba l i fe  Nu t r i t ion  prov ides  the  Go ld  S tandard  in  consumer  pro tec t ion  by  o f fe r ing 

a  100% fu l l  re fund  guarantee.

BU S INE S S  OPPORT U N IT Y

PEOPLE IN 65 ECONOMIES 
WORLDWIDE ARE STARTING OR 
RUNNING THEIR OWN BUSINESS

582+  
MILLION

We proud ly  promote  an  ent repreneur ia l  oppor tun i t y  grounded in 

so l id  bus iness  sk i l l s  and  respons ib le  bus iness  prac t ices .  I t ’s  an 

oppor tun i t y  fo r  peop le  who are  in teres ted  in  be ing  the i r  own boss 

and  work ing  e i ther  fu l l  o r  par t  t ime.  We are  cons tant l y  expanding 

the  methods  we use  to  engage and t ra in  our  d is t r ibu to rs ,  f rom 

onl ine  web inars  to  in-person  conferences  and  seminars ,  so 

they  can  deve lop  the i r  sk i l l s  and  t rans la te  the i r  exper t ise  in to 

oppor tun i t ies  –  both  fo r  the  cus tomers  they  ser ve  and  themselves .  
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Each person’s  nu t r i t ion  needs  are  d i f fe rent  and  requi re  a  un ique,  persona l i zed  nu t r i t ion  p lan 

that  i s  not  ava i lab le  a t  b r ick-and-mor tar  and  on l ine  re t a i l .  The  Herba l i fe  Nu t r i t ion  independent 

d is t r ibu to r  prov ides  a  person-to -person,  h igh-touch  exper ience  that  goes  beyond a  produc t  to 

inc lude  mot i va t ion  and  suppor t  to  he lp  the i r  cus tomers  change fo r  the  bet ter.  

An  educated  and t ra ined  d is t r ibu to r  prov ides  persona l i zed  nu t r i t ion  and  f i tness  ser v ices .  

Th is  is  what  pos i t i ve l y  d i f fe rent ia tes  us .

When I was the 17th Surgeon 
General of the United States,  
I was looking for a community-
based approach to wellness – 
Herbalife Nutrition is it.” 

Richard Carmona
M.D., M.P.H., FACS 

17th U.S. Surgeon General (2002-2006) 

Member of the Herbalife Nutrition Board of Directors 

OUR  D IS T R IB U TOR  D IF F E R E NC E

70%
OF AMERICANS AGREE A 
STRONG SUPPORT SYSTEM 
IS CRITICAL TO ACHIEVING 
DIET GOALS

75,000+ 
NUTRITION CLUBS AROUND THE 
WORLD, WHICH IS MORE THAN 
2X THE NUMBER OF STARBUCKS 
WORLDWIDE

Our  d is t r ibu to rs  connec t  w i th  the i r  cus tomers  through 

wel lness  eva luat ions,  we ight  loss  cha l lenges,  and  one-on-

one  meet ings  and  soc ia l  media . 

Many  d is t r ibu to rs  own and operate  nu t r i t ion  c lubs  and  f i t 

camps.  These  are  p laces  where  cus tomers  are  inv i ted  to 

en joy  Herba l i fe  Nu t r i t ion  produc t s ,  work  ou t ,  and  engage 

w i th  peop le  who have  s imi la r  we l lness  goa ls .
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Coshocton, Ohio i s  the  archet ype  o f  the  smal l 

Amer ican  town:  fu l l  o f  hardwork ing,  f r iend ly  peop le, 

bu i l t  on  a  s t rong  sense  o f  communi t y  and  accus tomed 

to  a  qu ie t  l i fe.  However,  Coshoc ton  has  not  escaped 

a  common combinat ion  o f  fac to rs  that  impac ts  many 

ne ighborhoods:  food  deser t s  — a lack  o f  hea l thy  food 

opt ions,  inc lud ing  f resh  f ru i t s  and  vegetab les  — p lus 

We’re all different people, but when 
we come together at the nutrition club, 
an amazing atmosphere is created. 
If you treat people well and provide 
them with healthier options, you build a 
community of positive people who are 
all cheering for each other.”  

Rochelle Byers
Herbalife Nutrition independent distributor

food  swamps — an overabundance  o f  unhea l thy  cho ices, 

l ike  fas t  food  res taurant s  and  convenience  s to res .

Two Herba l i fe  Nu t r i t ion  independent  d is t r ibu to rs  dec ided 

to  t r y  and  change that .  They  opened the i r  own bus iness 

where  they  se l l  our  fu l l  l ine  o f  qua l i t y,  great-t as t ing 

nu t r i t ion  produc t s ,  ho ld  f i tness  c lasses,  and  o f fe r 

nu t r i t ion  educat ion  in  a  judgment-f ree  a tmosphere 

fo r  anyone  who is  look ing  to  lead  a  hea l th ie r  l i fe. 

The i r  success  emphas izes  a  core  va lue  — soc ia l 

suppor t .  B r ing ing  together  peop le  who have  s imi la r 

hea l th  and  f i tness  goa ls  cont r ibu tes  to  a  sense  o f 

communi t y  and  a  f r iend ly,  soc ia l  env i ronment  among 

i t s  members .

OUR  D IS T R IB U TOR  D IF F E R E NC E
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We know relationships are built on trust 
and transparency. And transparency is the 
foundation of our manufacturing program; 
ensuring identity, traceability and adherence 
to good manufacturing practices for all of 
our nutrition products. Our customers and 
distributors can have confidence that what 
is on the label is always in the product.” 

David Pezzullo 
Chief Operating Officer

Herbalife Nutrition Tea Supplier
Tea Farm in Fujian Province, China

COMMITMEN T  TO  QUA L IT Y 

Our  ingred ient s  come f rom farmers  who are  commi t ted  to  meet ing  our  h igh 

s t andards  fo r  p lan t ing  and  conser vat ion.  We tes t  ingred ient s  in  our  wor ld-c lass 

labs  before  they  enter  produc t ion,  ensur ing  they  comply  not  on ly  w i th  our  un i fo rm 

g loba l  s t andards,  bu t  w i th  a l l  government  requi rements .  Our  labs  have  achieved 

the  h ighes t  leve l  o f  accred i t a t ion  ( I SO 17025 )  re f lec t ing  our  s t r i c t  adherence  to 

indus t r y- lead ing  s t andards. 

The  comprehens ive  qua l i t y  p rocess  we fo l low makes  sure  that  what  is  on  the 

labe l  i s  in  the  produc t .  F rom the  cu l t i va t ion  o f  our  source  ingred ient s  to  the  f ina l 

p roduc t s  that  he lp  our  cus tomers  l i ve  hea l th ie r  l i ves ,  a  commi tment  to  qua l i t y  i s 

a t  the  hear t  o f  ever y th ing  we do.

QU A L IT Y GLOBAL  LEADER  I N  NUTR IT ION

UNIFORM GLOBAL 
STANDARD FOR 
QUALITY ACROSS

90+  
COUNTRIES

500,000 TESTS 
CONDUCTED 
WORLDWIDE 
EVERY YEAR

ISO 17025 CERTIFIES THE TECHNICAL 
CAPABILITY OF LABS AND 
CONSISTENCY IN RESULTS

NSF CERTIFICATION ENSURES OUR U.S. 
FACILITIES FOLLOW CGMPS AND INVEST 
IN THE LATEST TECHNOLOGIES

NSF CERTIFIED FOR SPORT VALIDATES 
THAT PRODUCTS DO NOT CONTAIN 
ANY SUBSTANCES BANNED BY 
MAJOR ATHLETIC ORGANIZATIONS, 
ARE MANUFACTURED AT CGMP U.S. 
FACILITIES AND INGREDIENTS MATCH 
WHAT IS ON THE LABEL
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IMPROVING OUR COMMUNITIES  
AND PL ANET
By leverag ing  our  exper t ise,  ne t work  and  g loba l  reach,  we’re  pr io r i t i z ing  programs that 

suppor t  and  bu i ld  thr i v ing,  v ib rant  communi t ies  around the  wor ld  through improved 

access  to  good nu t r i t ion  and  economic  oppor tun i t y.

NUTRITION FOR ZERO HUNGER 
As a  g loba l  nu t r i t ion  company,  we are  commi t ted  to  erad icat ing  hunger,  focused on  the 

ro le  o f  nu t r i t ion  as  an  essent ia l  par t  o f  sus ta inab le  so lu t ions.  Through par tnersh ips 

and  programs address ing  the  s t a tus  and  pathways  to  end  hunger,  we are  work ing 

towards  reduc ing  food  insecur i t y  and  malnu t r i t ion  fo r  communi t ies  a round the  wor ld .

Through our  Nu t r i t ion  fo r  Zero  Hunger  in i t ia t i ve,  we par tner  w i th  lead ing  g loba l , 

reg iona l  and  loca l  nonprof i t  o rganizat ions  inc lud ing  Feed the  Chi ld ren,  The  Hunger 

Pro jec t ,  and  more.  Nu t r i t ion  fo r  Zero  Hunger  par tners  suppor t  more  than  114 mi l l i on 

peop le  in  more  than  120 count r ies  g loba l l y.  

C OMMU NIT Y  IMPA C T

We work with organizations who are  
doing the work on the ground to help 
support access to nutritious foods and 
working to address systemic food  
insecurity and malnutrition. Our partnership 
and nutrition expertise will help further  
their reach and overall impacts.”  

Erin Richards-Kunkel
Director, Strategic Partnerships

and Corporate Social Responsibility

200,000
800,000+

CHILDREN AND FAMILIES 
SUPPORTED IN 58 COUNTRIES 
THROUGH THE HERBALIFE 
NUTRITION FOUNDATION IN 2020

SERVINGS OF PRODUCTS 
DONATED WORLDWIDE IN 2020

~700,000
NUTRITIOUS MEALS 
PROVIDED TO CHILDREN 
AND FAMILIES 
WORLDWIDE IN 2020

HERBALIFE NUTRITION 
FOUNDATION
The Herba l i fe  Nu t r i t ion  Foundat ion  ( HNF )  is 

devoted  to  improv ing  l i ves  and  communi t ies 

a round the  wor ld .  W i th  a  focus  on  mak ing 

nu t r i t ion  more  access ib le,  e rad icat ing  hunger, 

and  promot ing  economic  oppor tun i t ies , 

HNF works  w i th  lead ing  loca l  and  g loba l 

o rganizat ions,  ensur ing  that  we are  nour ish ing 

peop le  and  the  p lanet ,  because  both  together, 

lead  to  a  hea l th ie r  wor ld .  I n  2020,  HNF grant s 

suppor ted  organizat ions  in  58 count r ies , 

reaching  200,000 peop le  in  need.
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O U R  SH A RED  RE SP ONSIBIL IT Y

We are  commi t ted  to  pro tec t ing  the  fu ture  o f  our  p lanet  by  mak ing  the  r igh t 

cho ices  in  an  env i ronment  where  natura l  resources  are  cons t ra ined.  Our 

commi tment  to  env i ronmenta l  sus ta inab i l i t y  i s  a t  the  core  o f  our  va lues  and 

in tegrated  in to  our  corporate  s t ra tegy. 

Env i ronmenta l  s tewardship  is  c r i t i ca l  to  the  promise  we make to  our 

independent  d is t r ibu to rs ,  the i r  cus tomers  and  consumers,  who a l l  care  abou t 

how the i r  food  is  grown and produced.  As  w i th  our  produc t  qua l i t y  ph i losophy, 

we v iew our  env i ronmenta l  foo tpr in t  through a  produc t  l i fecyc le  lens  that 

ex tends  f rom ingred ient s  to  our  end  produc t ,  meet ing  the  needs  o f  our  p lanet 

and  our  g loba l  communi t y.

 

We s t r i ve  to  dr i ve  pos i t i ve  impac t  in  our  communi t ies  and  the  p lanet . 

That ’s  why  we pr io r i t i ze  respons ib le  sourc ing,  natura l  resource  usage,  and 

produc t  packaging  innovat ion  as  par t  o f  our  work  to  be  good s tewards  o f  the 

env i ronment . 

ENV IR ONME NTA L  S T E WA R DS H IP

Rob Sladek and Family
Fifth-Generation Soy Farmer
Iowa, U.S.A.

7 BILLION
9 BILLION
PEOPLE TO FEED TODAY

PEOPLE TO FEED BY 2050

PLANT-BASED PROTEINS, SUCH AS 
SOY, WILL PLAY A CRITICAL ROLE 
IN SUSTAINABLY FEEDING THE 
WORLD’S GROWING POPULATION
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Learn  more  a t  I AmHerba l i feNu t r i t i on.com

#1 BRAND  
IN THE WORLD IN MEAL REPLACEMENTS

75,000+NUTRITION 
CLUBS WORLDWIDE, 
WHICH IS MORE THAN 

2X THE NUMBER OF 
STARBUCKS WORLDWIDE

$5.5 BILLION 
IN NET SALES  
IN 2020

300+ 
SCIENTISTS ON STAFF, 

50+ 
OF WHOM ARE PHDS 

800,000+ 
SERVINGS OF PRODUCTS 
DONATED WORLDWIDE 
THROUGH NUTRITION FOR 
ZERO HUNGER IN 2020

5.3 MILLION 
HERBALIFE NUTRITION 
PROTEIN SHAKES 
CONSUMED DAILY  
IN 2020

150+ SPONSORED 
SPORTING EVENTS, TEAMS 
AND ATHLETES WORLDWIDE 

4 SPONSORED NATIONAL 
OLYMPIC COMMITTEES

1.9+ BILLION 
SERVINGS OF HERBALIFE 
NUTRITION PROTEIN 
SHAKES SOLD 
WORLDWIDE IN 2020

200,000  
CHILDREN AND FAMILIES 
SUPPORTED BY THE 
HERBALIFE NUTRITION 
FOUNDATION (HNF) IN 2020

165+ 
COMMUNITY-BASED 
HNF PROGRAMS


